




Follow @hellemans on Twitter
Follow Arnout on LinkedIn

Follow @aysunakarsu on Twitter
Follow Aysun on LinkedIn

Follow @paddymoogan on Twitter
Follow Paddy on LinkedIn

Follow @hobo_web on Twitter
Follow Shaun on LinkedIn

Arnout Hellemans

Aysun Akarsu

Paddy Moogan

Shaun Anderson

Consultant / OnlineMarketThink

Data Scientist / DatAIzer

Co-Founder / Aira

SEO Consultant / Hobo-web.co.uk
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Follow @BibiBuzzCom on Twitter
Follow Bibi on LinkedIn

Follow @lorenbaker on Twitter
Follow Loren on LinkedIn
Read Loren on Search Engine Journal

Follow @robdwoods on Twitter
Follow Rob on LinkedIn

Follow @izzionfire on Twitter
Follow Izzi on LinkedIn

Bibi Lauri Raven

Loren Baker

Rob Woods

Izzi Smith

Link Builder / BibiBuzz

Founder / Search Engine Journal

Owner / Rob Woods Consulting

Technical SEO Analyst / Ryte
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https://twitter.com/BibiBuzzCom
https://www.linkedin.com/in/bibiraven/?originalSubdomain=nl
https://twitter.com/lorenbaker
https://www.linkedin.com/in/lorenbaker/
https://www.searchenginejournal.com/author/lorenbaker/
https://twitter.com/robdwoods
https://www.linkedin.com/in/robwoods/
https://twitter.com/izzionfire
https://www.linkedin.com/in/izzi-smith/
https://www.searchenginejournal.com/


Follow @TrondLyngbo on Twitter
Follow Trond on LinkedIn

Follow @dergal on Twitter
Follow Gerry on LinkedIn

Follow @Casieg on Twitter
Follow Casie on LinkedIn
Read Casie on Search Engine Journal

Follow @DarrenShaw_ on Twitter
Follow Darren on LinkedIn

Trond Lyngbø

Gerry White

Casie Gillette

Darren Shaw

Founder / Search Planet AS

SEO Director / RiseAtSeven

Sr. Director of Digital /KoMarketing

Founder & President / Whitespark
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https://twitter.com/TrondLyngbo
https://www.linkedin.com/in/trondlyngbo/
https://twitter.com/dergal
https://www.linkedin.com/in/dergal/
https://twitter.com/Casieg
https://www.linkedin.com/in/casiegillette/
https://www.searchenginejournal.com/author/casie-gillette/
https://twitter.com/darrenshaw_
https://ca.linkedin.com/in/darrenshawwhitespark
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Follow @alanbleiweiss on Twitter
Follow Alan on LinkedIn
Read Alan on Search Engine Journal

Follow @chicagoseopro on Twitter
Follow Jori on LinkedIn

Follow @bhartzer on Twitter
Follow Bill on LinkedIn
Read Bill on Search Engine Journal

Follow @Optimisey on Twitter
Follow Andrew on LinkedIn

Alan Bleiweiss

Jori Ford

Bill Hartzer

Andrew Optimisey

Forensic SEO Consultant  / Alan Bleiweiss
Consulting

Chief Marketing Officer / FoodBoss

CEO / Hartzer Consulting

Founder / Optimisey
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https://twitter.com/alanbleiweiss
https://www.linkedin.com/in/alanbleiweiss/
https://www.searchenginejournal.com/author/alan-bleiweiss/
https://twitter.com/chicagoseopro
https://www.linkedin.com/in/chicagoseopro/
https://twitter.com/bhartzer
https://www.linkedin.com/in/bhartzer/
https://www.searchenginejournal.com/author/bill-hartzer/
https://twitter.com/Optimisey
https://www.linkedin.com/in/andrewcockstarkey/
https://www.searchenginejournal.com/


Follow @amandatjordan on Twitter
Follow Amanda on LinkedIn

Follow @MediaWyse on Twitter
Follow Casey on LinkedIn

Follow @SaijoGeorge on Twitter
Follow Saijo on LinkedIn

Follow @Marie_Haynes on Twitter
Follow Marie on LinkedIn

Amanda Jordan

Casey Markee

Saijo George

Marie Haynes

Local Search Analyst / LOCOMOTIVE

Founder / Media Wyse

SEO Strategy Director / Supple

Owner / Marie Haynes Consulting
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https://twitter.com/amandatjordan
https://www.linkedin.com/in/amanda-jordan-96797686/
https://twitter.com/MediaWyse
https://www.linkedin.com/in/caseymarkee/
https://twitter.com/SaijoGeorge
https://www.linkedin.com/in/saijogeorge/
https://twitter.com/Marie_Haynes
https://www.linkedin.com/in/marie-haynes/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Follow @iqseo on Twitter
Follow Andy on LinkedIn

Follow @wilreynolds on Twitter
Follow Wil on LinkedIn

Follow @FayeWatt on Twitter
Follow Faye on LinkedIn

Andy Drinkwater

Wil Reynolds

Faye Watt

Freelance SEO Consultant / IQSEO LTD

Founder & VP of Innovation / Seer Interactive

SEO Manager / Seeker Digital
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Follow @ohgm on Twitter
Follow Oliver on LinkedIn

Oliver H.G. Mason
Freelance Technical SEO

https://twitter.com/iqseo
https://www.linkedin.com/in/andrewdrinkwater/
https://twitter.com/wilreynolds
https://www.linkedin.com/in/wilreynolds/
https://twitter.com/FayeWatt
https://www.linkedin.com/in/fayewatt
https://twitter.com/ohgm
https://www.linkedin.com/in/omason/?originalSubdomain=uk
https://www.searchenginejournal.com/


Follow @joehall on Twitter
Follow Joe on LinkedIn

Follow @KateToon on Twitter
Follow Kate on LinkedIn

Follow @BrianHarnish on Twitter
Follow Brian on LinkedIn
Read Brian on Search Engine Journal

Joe Hall

Kate Toon

Brian Harnish

SEO Consultant & Principal Analyst /
 Hall Analysis LLC

SEO & Copywriter

Sr. SEO Analyst / Bruce Clay, Inc.
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Follow @searchmartin on Twitter
Follow Martin on LinkedIn

Martin MacDonald
Founder / MOG Media Inc.

https://twitter.com/joehall
https://www.linkedin.com/in/joewhall/
https://twitter.com/KateToon
https://www.linkedin.com/in/katetoon/?originalSubdomain=au
https://twitter.com/BrianHarnish
https://www.linkedin.com/in/brianharnish/
https://www.searchenginejournal.com/author/brian-harnish/
https://twitter.com/searchmartin
https://www.linkedin.com/in/mogmartin/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Follow @itsmaret on Twitter
Follow Maret on LinkedIn

Follow @dr_pete on Twitter
Follow Dr. Pete on LinkedIn

Maret Reutelingsperger

Dr. Pete Meyers

Inbound Marketing Consultant and SEO /
 Mobe Digital

Marketing Scientist / Moz
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Follow @RyanJones on Twitter
Follow Ryan on LinkedIn
Read Ryan on Search Engine Journal

Follow @nikrangerseo on Twitter
Follow Nik on LinkedIn

Ryan Jones

Nik Ranger

SEO Group Director / Razorfish

SEO Specialist / StudioHawk

https://twitter.com/itsmaret
https://www.linkedin.com/in/maretreutelingsperger/
https://twitter.com/dr_pete
https://www.linkedin.com/in/drpete
https://twitter.com/RyanJones
https://www.linkedin.com/in/jonesy/
https://www.searchenginejournal.com/author/ryan-jones/
https://twitter.com/nikrangerseo
https://www.linkedin.com/in/nik-ranger-06086a27/?originalSubdomain=au
https://www.searchenginejournal.com/


Follow @aaranged on Twitter
Follow Aaron on LinkedIn

Follow @jesseseogeek on Twitter
Follow Jesse on LinkedIn
Read Jesse on Search Engine Journal

Aaron Bradley

Jesse McDonald

Knowledge Graph Strategist / Electronic Arts 
(EA)

Global SEO Strategist / IBM
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Follow @OritSiMu on Twitter
Follow Orit on LinkedIn

Follow @JamRam33 on Twitter
Follow Jamar on LinkedIn

Orit Mutznik

Jamar Ramos

Head of SEO / SilkFred

Head of SEO / SilkFred

https://twitter.com/aaranged
https://www.linkedin.com/in/aaranged/
https://twitter.com/jesseseogeek
https://www.linkedin.com/in/jesseseogeek/
https://www.searchenginejournal.com/author/jesse-mcdonald/
https://twitter.com/OritSiMu
https://www.linkedin.com/in/oritsimu/
https://twitter.com/JamRam33
https://www.linkedin.com/in/jamarramos/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Follow @bertiecharlton on Twitter
Follow Andrew on LinkedIn

Follow @wonderwall7 on Twitter
Follow Kelsey on LinkedIn
Read Kelsey on Search Engine Journal

Andrew Charlton

Kelsey Jones

Freelance SEO Consultant

Founder and Chief Marketing Strategist /
 Six Stories
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Follow @jonoalderson on Twitter
Follow Jono on LinkedIn

Follow @hamletbatista on Twitter
Follow Hamlet on LinkedIn
Read Hamlet on Search Engine Journal

Jono Alderson

Hamlet Batista

Special Ops / Yoast

CEO / RankSense

https://twitter.com/bertiecharlton
https://www.linkedin.com/in/andrew-charlton-130b1644/
https://twitter.com/wonderwall7
https://www.linkedin.com/in/kelseychildress/
https://www.searchenginejournal.com/author/kelsey-jones/
https://twitter.com/jonoalderson
https://www.linkedin.com/in/jonoalderson/
https://twitter.com/hamletbatista
https://www.linkedin.com/in/hamletbatista/
https://www.searchenginejournal.com/author/hamlet-batista/
https://www.searchenginejournal.com/


Follow @guerillagirl on Twitter
Follow Jessica on LinkedIn

Follow @brysonmeunier on Twitter
Follow Bryson on LinkedIn

Jessica Levenson

Bryson Meunier

Head of Digital Strategy & SEO / NetSuite

SEO Director / CouponCabin
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Follow @localseoguide on Twitter
Follow Andrew on LinkedIn

Follow @HelenPollitt1 on Twitter
Follow Helen on LinkedIn
Read Helen on Search Engine Journal

Andrew Shotland

Helen Pollitt

CEO / LocalSEOGuide.com

Managing Director & Lead SEO / Arrows Up

https://twitter.com/guerillagirl
https://www.linkedin.com/in/jessicalevenson/
https://twitter.com/brysonmeunier
https://www.linkedin.com/in/brysonmeunier/
https://twitter.com/localseoguide
https://www.linkedin.com/in/localseoguide/
https://twitter.com/HelenPollitt1
https://www.linkedin.com/in/helen-p-b19500163/
https://www.searchenginejournal.com/author/helen-pollitt/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Follow @nick_eubanks on Twitter
Follow Nick on LinkedIn

Follow @pedrodias on Twitter
Follow Pedro on LinkedIn

Nick Eubanks

Pedro Dias

Chief Strategy Officer / From The Future

Managing Partner & Director of SEO / apis3
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Follow @BritneyMuller on Twitter
Follow Britney on LinkedIn

Follow @ChuckPrice518 on Twitter
Follow Chuck on LinkedIn
Read Chuck on Search Engine Journal

Britney Muller

Chuck Price

Keynote Speaker, Entrepreneur

Founder / Measurable SEO

https://twitter.com/nick_eubanks
https://www.linkedin.com/in/nickeubanks/
https://twitter.com/nick_eubanks
https://www.linkedin.com/in/pedrodias
https://twitter.com/BritneyMuller
https://www.linkedin.com/in/britneymuller/
https://twitter.com/ChuckPrice518
https://www.linkedin.com/in/chuckprice518/
https://www.searchenginejournal.com/author/chuckp/
https://www.searchenginejournal.com/


Follow @dan_shure on Twitter
Follow Dan on LinkedIn

Follow @marthavanberkel on Twitter
Follow Martha on LinkedIn

Dan Shure

Martha van Berkel

Consultant and Podcast Host / Evolving 
SEO

CEO and Co-founder / Schema App
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Follow @TomekRudzki on Twitter
Follow Tomek on LinkedIn

Follow @MusicalGamersO on Twitter
Follow Shay on LinkedIn

Tomek Rudzki

Shay Ohayon

Head of R&D, Technical SEO / Onely

Founder / Schema Mark App

https://twitter.com/dan_shure
https://www.linkedin.com/in/evolvingdan/
https://twitter.com/marthavanberkel
https://www.linkedin.com/in/martha-van-berkel
https://twitter.com/TomekRudzki
https://www.linkedin.com/in/tomek-rudzki3/
https://twitter.com/MusicalGamersO
https://www.linkedin.com/in/schemamarkupexpert/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Follow @himani_kankaria on Twitter
Follow Himani on LinkedIn

Follow @richardbaxter on Twitter
Follow Richard on LinkedIn

Himani Kankaria

Richard Baxter

Ecommerce & Digital Marketing Consultant, 
Content Specialist

SEO & Non Executive Director / Builtvisible
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Follow @jasonmun on Twitter
Follow Jason on LinkedIn

Follow @SEOJoBlogs on Twitter
Follow Jo on LinkedIn

Jason Mun

Jo Turnball

Director / Overdose

Freelance SEO Consultant and Growth
Marketer / SEO Jo Blogs

https://twitter.com/himani_kankaria
https://www.linkedin.com/in/himanikankaria/
https://twitter.com/richardbaxter
https://www.linkedin.com/in/richardbaxterseo/
https://twitter.com/jasonmun
https://www.linkedin.com/in/jason-mun-8698a13/
https://twitter.com/SEOJoBlogs
https://www.linkedin.com/in/j-turnbull-b070574/
https://www.searchenginejournal.com/


Follow @DanLeibson on Twitter
Follow Dan on LinkedIn

Follow @stonetemple on Twitter
Follow Eric on LinkedIn
Read Eric on Search Engine Journal

Dan Liebson

Eric Enge

VP, Search / Local SEO Guide

General Manager / Perficient Digital
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Follow @PaigeHobart on Twitter
Follow Paige on LinkedIn

Follow @keithgoode on Twitter
Follow Keith on LinkedIn

Paige Hobart

Keith Goode

SEO Team Director / ROAST

Sr. SEO Strategist / IBM

https://twitter.com/DanLeibson
https://www.linkedin.com/in/daniel-leibson-50a42b3a/
https://twitter.com/stonetemple
https://www.linkedin.com/in/ericenge/
https://www.searchenginejournal.com/author/eric-enge/
https://twitter.com/PaigeHobart
https://www.linkedin.com/in/paigehobart/
https://twitter.com/keithgoode
https://www.linkedin.com/in/keithlgoode/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Follow @basgr on Twitter
Follow Bastian on LinkedIn

Follow @bermanhale on Twitter
Follow Ashley on LinkedIn

Bastian Grimm

Ashley Berman Hale

CEO & Director Organic Search / Peak Ace AG

Director of Technical SEO Consulting / 
DeepCrawl

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @fighto on Twitter
Follow Paul on LinkedIn

Follow @theGypsy on Twitter
Follow David on LinkedIn
Read David on Search Engine Journal

Paul Shapiro

David Harry

Global Director, Technical SEO / Condé Nast

Lead SEO Consultant / Verve Developments

https://twitter.com/basgr
https://www.linkedin.com/in/bastiangrimm/
https://twitter.com/bermanhale
https://www.linkedin.com/in/ashleybermanhale/
https://twitter.com/fighto
https://www.linkedin.com/in/paulnshapiro/
https://twitter.com/theGypsy
https://www.linkedin.com/in/thegypsy/
https://www.searchenginejournal.com/author/david-harry/
https://www.searchenginejournal.com/


Follow @dawnieando on Twitter
Follow Dawn on LinkedIn
Read Dawn on Search Engine Journal

Follow @DataChaz on Twitter
Follow Charly on LinkedIn

Dawn Anderson

Charly Wargnier

Managing Director / Bertey

SEO, BI & Data Engineering Consultant 
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Follow @JeremyRiveraSEO on Twitter
Follow Jeremy on LinkedIn

Follow @AlliBerry3 on Twitter
Follow Alli on LinkedIn

Jeremy Rivera

Alli Berry

Freelance SEO & Digital Marketing Consultant

SEO Director / The Motley Fool

https://twitter.com/dawnieando
https://www.linkedin.com/in/msdawnanderson/
https://www.linkedin.com/in/msdawnanderson/
https://twitter.com/DataChaz
https://www.linkedin.com/in/charlywargnier/
mailto:https://twitter.com/JeremyRiveraSEO?subject=
mailto:https://www.linkedin.com/in/jeremyriveraseo/?subject=
mailto:https://twitter.com/AlliBerry3?subject=
mailto:https://www.linkedin.com/in/berryalli/?subject=
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Follow @eliasdabbas on Twitter
Follow Elias on LinkedIn

Follow @dsottimano on Twitter
Follow Dave on LinkedIn

Elias Dabbas

Dave Sottimano

Owner / The Media Supermarket

Owner & Director / David Sottimano 
Search Consulting
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Follow @nikers85 on Twitter
Follow Niki on LinkedIn

Follow @OmiSido on Twitter
Follow Omi on LinkedIn

Niki Mosier

Omi Sido

Head of SEO / TwoOctobers

Senior Technical SEO / Canon Europe

mailto:https://twitter.com/eliasdabbas?subject=
mailto:https://www.linkedin.com/in/eliasdabbas/?subject=
mailto:https://twitter.com/dsottimano?subject=
mailto:https://www.linkedin.com/in/davidsottimano/?subject=
mailto:https://twitter.com/nikers85?subject=
mailto:https://www.linkedin.com/in/niki-mosier/?subject=
mailto:https://twitter.com/OmiSido?subject=
mailto:https://www.linkedin.com/in/omisido/%3ForiginalSubdomain%3Duk?subject=
https://www.searchenginejournal.com/


Follow @willcritchlow on Twitter
Follow Will on LinkedIn

Follow @RoxanaStingu on Twitter
Follow Roxana on LinkedIn

Will Critchlow

Roxana Stingu

Founder and CEO / SearchPilot

Head of SEO / Alamy
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Follow @simmonet on Twitter
Follow Grant on LinkedIn
Read Grant on Search Engine Journal

Follow @5le on Twitter
Follow Eli on LinkedIn
Read Eli on Search Engine Journal

Grant Simmons

Eli Schwartz

VP, Performance Marketing / Homes.com

Growth Advisor  /  Eli Schwartz

mailto:https://twitter.com/willcritchlow?subject=
mailto:https://www.linkedin.com/in/willcritchlow/?subject=
mailto:https://twitter.com/RoxanaStingu?subject=
mailto:https://www.linkedin.com/in/roxana-stingu/?subject=
mailto:https://twitter.com/simmonet?subject=
mailto:https://www.linkedin.com/in/simmonet/?subject=
mailto:https://www.searchenginejournal.com/author/grant-simmons/?subject=
mailto:https://twitter.com/5le?subject=
mailto:https://www.linkedin.com/in/schwartze/?subject=
mailto:https://www.searchenginejournal.com/author/eli-schwartz/?subject=
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Head of SEO / Alamy

Follow @ichbinGisele on Twitter
Follow Gisele on LinkedIn

Follow @DuaneForrester on Twitter
Follow Duane on LinkedIn
Read Duane on Search Engine Journal

Gisele Navarro 

Duane Forrester

CEO / NeoMam Studios

VP of Industry Insights / Yext
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Follow @ab80 on Twitter
Follow Aleh on LinkedIn
Read Aleh on Search Engine Journal

Follow @rachelleighrva on Twitter
Follow Rachel on LinkedIn

Aleh Barysevich

Rachel Anderson

Founder and CMO / SEO PowerSuite

Technical SEO Analyst / DeepCrawl

mailto:https://twitter.com/ichbinGisele?subject=
mailto:https://www.linkedin.com/in/giselenavarro/?subject=
mailto:https://twitter.com/DuaneForrester?subject=
mailto:https://www.linkedin.com/in/dforrester/?subject=
mailto:https://www.searchenginejournal.com/author/duane-forrester/?subject=
mailto:https://twitter.com/ab80?subject=
mailto:https://www.linkedin.com/in/alehbarysevich/?subject=
mailto:https://www.searchenginejournal.com/author/aleh-barysevich/?subject=
mailto:https://twitter.com/rachelleighrva?subject=
mailto:https://www.linkedin.com/in/rachel-anderson-a5b0a460/?subject=
https://www.searchenginejournal.com/


Follow @gfiorelli1 on Twitter
Follow Gianluca on LinkedIn

Follow @heatherlloyd on Twitter
Follow Heather on LinkedIn
Read Heather on Search Engine Journal

Gianluca Fiorelli

Heather Lloyd-Martin

SEO & Digital Marketing Consultant / 
ILoveSEO.net

CEO / SuccessWorks Search Marketing
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Follow @davewsmart on Twitter
Follow Dave on LinkedIn

Follow @msweeny on Twitter
Follow Marianne on LinkedIn

Dave Smart

Marianne Sweeny

Technical SEO / Tame the Bots

Principal Consultant / BrightEdge

mailto:https://twitter.com/gfiorelli1?subject=
mailto:https://www.linkedin.com/in/gianlucafiorelli/?subject=
mailto:https://twitter.com/heatherlloyd?subject=
mailto:https://www.linkedin.com/in/seo-writing/?subject=
mailto:https://www.searchenginejournal.com/author/heather-lloyd-martin/?subject=
mailto:https://twitter.com/davewsmart?subject=
mailto:https://www.linkedin.com/in/david-smart-00ba6750/?subject=
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CEO / SuccessWorks Search Marketing

Follow @Stevenvvessum on Twitter
Follow Steven on LinkedIn
Read Steven on Search Engine Journal

Follow @Dixon_Jones on Twitter
Follow Dixon on LinkedIn

Steven van Vessum

Dixon Jones

VP of Community / ContentKing

CEO / inLinks
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Follow @jessthebp on Twitter
Follow Jess on LinkedIn

Follow @rtavs on Twitter
Follow Ross on LinkedIn

Jess Peck

Ross Tavendale

Digital Analytics, Senior Consultant / CVS Health

Managing Director / Type A Media

mailto:https://twitter.com/Stevenvvessum?subject=
mailto:https://www.linkedin.com/in/stevenvanvessum/?subject=
mailto:https://www.searchenginejournal.com/author/steven-van-vessum/?subject=
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Follow @Ammon_Johns on Twitter
Follow Ammon on LinkedIn

Follow @ViolaEva1 on Twitter
Follow Viola on LinkedIn
Read Viola on Search Engine Journal

Ammon Johns

Viola Eva

Internet Marketing Consultant

SEO Consultant & Founder / Flow SEO

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @JohnMorabitoSEO on Twitter
Follow John on LinkedIn

Follow @victorpan on Twitter
Follow Victor on LinkedIn

John Morabito

Victor Pan

Director of SEO / Stella Rising

Head of Technical SEO / HubSpot

mailto:https://twitter.com/Ammon_Johns?subject=
mailto:https://www.linkedin.com/in/ammonj/?subject=
mailto:https://twitter.com/ViolaEva1?subject=
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mailto:https://www.linkedin.com/in/john-morabito-29459655/?subject=
mailto:https://twitter.com/victorpan?subject=
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https://sejr.nl/34D00xo


SEO Consultant & Founder / Flow SEO

Follow @UpasnaGautam on Twitter
Follow Upasna on LinkedIn

Follow @tophatarsen on Twitter
Follow Arsen on LinkedIn

Upasna Gautam

Arsen Rabinovich

Product Management & Ecommerce / CNN

Founder / TopHatRank
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Follow @ianlurie on Twitter
Follow Ian on LinkedIn

Follow @aleyda on Twitter
Follow Aleyda on LinkedIn
Read Aleyda on Search Engine Journal

Ian Lurie

Aleyda Solis

Digital Marketing Consultant /
Ian Lurie Consulting

International SEO Consultant and 
Founder / Orainti
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Follow @MrLukeCarthy on Twitter
Follow Luke on LinkedIn

Follow @greggifford on Twitter
Follow Greg on LinkedIn

Luke Carthy

Greg Gifford

eCommerce Growth Consultant

Vice President of Search / SearchLab
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Follow @JulieJoyce on Twitter
Follow Julie on LinkedIn
Read Julie on Search Engine Journal

Follow @patrickstox on Twitter
Follow Patrick on LinkedIn

Julie Joyce

Patrick Stox

Owner / Link Fish Media

Product Advisor, Technical SEO,
& Brand Ambassador / Ahrefs
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Follow @bart_goralewicz on Twitter
Follow Bartosz on LinkedIn
Read Bartosz on Search Engine Journal

Follow @HannahRampton on Twitter
Follow Hannah on LinkedIn

Bartosz Goralewicz

Hannah Rampton

CEO / Onely

Freelance SEO Consultant

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @RobbieRichMktg on Twitter
Follow Robbie on LinkedIn

Follow @daver on Twitter
Follow Dave on LinkedIn

Robbie Richards

Dave Rohrer

Founder / robbierichards.com

Founder / NorthSide Metrics

mailto:https://twitter.com/bart_goralewicz?subject=
mailto:https://www.linkedin.com/in/goralewicz/?subject=
mailto:https://www.searchenginejournal.com/author/bartosz-goralewicz/?subject=
mailto:https://twitter.com/HannahRampton?subject=
mailto:https://www.linkedin.com/in/hannahrampton/?subject=
mailto:https://twitter.com/RobbieRichMktg?subject=
mailto:https://www.linkedin.com/in/robbie-richards-00772925/?subject=
mailto:https://twitter.com/daver?subject=
mailto:https://www.linkedin.com/in/daverohrer/?subject=
https://www.searchenginejournal.com/


Follow @ruthburr on Twitter
Follow Ruth on LinkedIn

Follow @eywu on Twitter
Follow Eric on LinkedIn

Ruth Burr Reedy

Eric Wu

Vice President of Strategy / UpBuild

Product Growth / Honey

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @Topheratl on Twitter
Follow Topher on LinkedIn

Follow @seostephw on Twitter
Follow Steph on LinkedIn

Topher Kohan

Steph Whatley

Senior Manager SEO / Cox Automotive Inc.

SEO Manager / Blue Array
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Product Growth / Honey

Follow @stephanbajaio on Twitter
Follow Stephan on LinkedIn
Read Stephan on Search Engine Journal

Follow @jeremyknauff on Twitter
Follow Jeremy on LinkedIn
Read Jeremy on Search Engine Journal

Stephan Bajaio

Jeremy Knauff

Chief Evangelist & Co-Founder / Conductor

CEO and Founder / Spartan Media
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Follow @millertime_baby on Twitter
Follow Holly on LinkedIn

Follow @LoukilAymen on Twitter
Follow Aymen on LinkedIn

Holly MIller Anderson

Aymen Loukil

SEO & Digital Marketing Consultant / Holly Miller 
Consulting

International SEO Consultant
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Follow @alinacbenny on Twitter
Follow Alina on LinkedIn

Follow @SamUnderwoodUK on Twitter
Follow Sam on LinkedIn

Alina Benny

Sam Underwood

SEO & Content Lead at Nextiva

Search Marketing Consultant

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @AnnieCushing on Twitter
Follow Annie on LinkedIn

Follow @bill_slawski on Twitter
Follow Bill on LinkedIn
Read Bill on Search Engine Journal

Annie Cushing

Bill Slawski

Senior Marketing Analyst / Annielytics

Director of SEO Research / Go Fish Digital
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Search Marketing Consultant

Follow @jimboykin on Twitter
Follow Jim on LinkedIn

Follow @danaditomaso on Twitter
Follow Dana on LinkedIn

Jim Boykin

Dana DiTomaso

CEO & Founder / Internet Marketing Ninjas

President & Partner / Kick Point

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @dejanseo on Twitter
Follow Dan on LinkedIn

Follow @martinibuster on Twitter
Follow Roger on LinkedIn
Read Roger on Search Engine Journal

Dan Petrovic

Roger Montti

Director / DEJAN Marketing

Owner / Martinibuster.com and News Writer / 
Search Engine Journal
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Follow @debramastaler on Twitter
Follow Debra on LinkedIn

Follow @henshaw on Twitter
Follow Jon on LinkedIn

Debra Mastaler

Jon Henshaw

President / Alliance-Link

Founder / Coywolf

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @tonynwright on Twitter
Follow Tony on LinkedIn
Read Tony on Search Engine Journal

Follow @howdydoughty Twitter
Follow Kim on LinkedIn

Tony Wright

Kim Doughty

CEO / WrightIMC

Digital Marketer & SEO
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Founder / Coywolf

Follow @lukedavisseo Twitter
Follow Luke on LinkedIn
Read Luke on Search Engine Journal

Follow @jim_christian Twitter
Follow Jim on LinkedIn

Luke Davis

Jim Christian

Digital Marketer & SEO

CEO / Blush Digital

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @__nca Twitter
Follow Natalie on LinkedIn

Follow @michaelbonfils on Twitter
Follow Michael on LinkedIn
Read Michael on Search Engine Journal

Natalie Arney

Michael Bonfils

Digital Marketing Consultant & SEO 

Global Managing Director / SEM International
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Follow @thetafferboy on Twitter
Follow Mark on LinkedIn

Follow @azarchick on Twitter
Follow Kristina on LinkedIn

Mark Williams-Cook

Kristina Azarenko

Director / Candour

Founder, eCommerce & Technical SEO
Consultant / MarketingSyrup

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @badams on Twitter
Follow Barry on LinkedIn

Follow @jroakes on Twitter
Follow JR on LinkedIn

Barry Adams

JR Oakes

SEO Consultant / Polemic Digital

Senior Director, Technical SEO Research / 
LOCOMOTIVE Agency
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Follow @rachellcostello on Twitter
Follow Rachel on LinkedIn
Read Rachel on Search Engine Journal

Follow @timsoulo on Twitter
Follow Tim on LinkedIn

Rachel Costello

Tim Soulo

Technical SEO Consultant / Builtvisible

CMO / Ahrefs

2 0 2  O F  T O D A Y ’ S  T O P  S E O  E X P E R T S  T O  F O L L O W

Follow @boggles on Twitter
Follow Chris on LinkedIn
Read Chris on Search Engine Journal

Follow @SEOGoddess on Twitter
Follow Jenn on LinkedIn
Read Jenn on Search Engine Journal

Chris Boggs

Jenn Mathews

Founder / Web Traffic Advisors

SEO Manager / GitHub
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Follow @thecoolestcool on Twitter
Follow Ross on LinkedIn

Follow @Matt_Siltala on Twitter
Follow Matt on LinkedIn

Ross Simmonds

Matt Siltala

CEO / Foundation

Founder & President / Avalaunch Media
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Follow @SEOAware on Twitter
Follow Melissa on LinkedIn
Read Melissa on Search Engine Journal

Follow @micahfk on Twitter
Follow Micah on LinkedIn
Read Micah on Search Engine Journal

Melissa Fach

Micah Fisher-Kirshner

Owner & President / SEOAware

Director of SEO & Content / Turn/River Capital
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Follow @simoncox on Twitter
Follow Simon on LinkedIn
Read Simon on Search Engine Journal

Follow @kas_tweets on Twitter
Follow Kaspar on LinkedIn

Simon Cox

Kaspar Szymanski

Technical SEO Consultant / Cox and Co Creative

SEO Consultant and Co-Founder / SearchBrothers
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Follow @shellyfagin on Twitter
Follow Shelly on LinkedIn
Read Shelly on Search Engine Journal

Follow @mediadonis on Twitter
Follow Marcus on LinkedIn

Shelly Fagin

Marcus Tandler

Founder & SEO / Highly Searched

Co-Founder & Chief Evangelist / RYTE
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Follow @glenngabe on Twitter
Follow Glenn on LinkedIn

Follow @rhea on Twitter
Follow Rhea on LinkedIn

Glenn Gabe

Rhea Drysdale

SEO Consultant / G-Squared Interactive

CEO / Outspoken Media
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Follow @seodanbrooks on Twitter
Follow Dan on LinkedIn

Follow @ajkohn on Twitter
Follow AJ on LinkedIn

Dan Brooks

AJ Kohn

SEO Consultant / Aira

Owner / Blind Five Year Old
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Follow @sarahmcduk on Twitter
Follow Sarah on LinkedIn

Follow @KorayGubur on Twitter
Follow Koray on LinkedIn

Sarah McDowell

Koray Tuğberk GÜBÜR

Marketing Executive / LikeMind Media

SEO Expert, Digital Marketer & Search Analyst
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HOW TO 
BECOME AN 
SEO EXPERT

D A N N Y  G O O D W I N
A U T H O R



So you want to become an 
SEO expert.
I can totally understand why.

There are so many reasons to love SEO.

SEO is fascinating.

SEO is a fast-paced, in-demand field with plenty of longevity 
ahead of it.

But that means SEO also attracts people who just see it as an 
easy money grab or work-from-home job.

They read some blogs here and there, learn the terminology, 
and voila! They’re changing their title on LinkedIn to “SEO 
Expert.”

After only a few days.

Or worse, a matter of hours.

https://www.searchenginejournal.com/i-love-seo/348562/
https://www.searchenginejournal.com/category/seo/
https://www.searchenginejournal.com/seo-101/seo-glossary-terms-definitions/


That’s like reading a few medical books and calling yourself a 
doctor.

That’s not how this works.

SEO expertise, like any other field, requires time, commitment, and 
experience.

You can’t just declare yourself an SEO expert.

It’s not a young field anymore.

There are experts who’ve been doing SEO for decades now.

Ready to follow in their footsteps?

Here are 21 things you need to know to become an SEO expert.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.searchenginejournal.com/do-seo/326453/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


1. UNDERSTAND THE BASICS OF SEO
To become an expert, start with the basics. You need to understand 
how audiences and search engines interact, and what you can do to 
optimize content effectively.

Learning the basics boils down to three core 
components:

The types of content that users want, expect, or need. It’s 
all about user intent.
The inner workings of how search engines really work.
The tools and techniques needed to optimize websites.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

Without this background, you may be able to explain the “what,” but 
not the “why.”

As someone who has worked in this industry for 15 years, knowing 
the why sets you apart.

When you get into more advanced aspects of SEO, knowing why 
things are the way they are makes you more effective.

At Search Engine Journal, we created an ebook that covers the 
SEO basics.

https://www.searchenginejournal.com/seo-101/how-people-search/
https://www.searchenginejournal.com/seo-101/
https://www.searchenginejournal.com/


2. BUILD YOUR OWN WEBSITES

Once you understand the basics of SEO, it’s time to apply them.

Most pros will tell you they learned the most by building sites and 
breaking things.

Ryan Jones of Razorfish put it well when I interviewed him on the 
Search Engine Journal Show:

“Don’t just start out trying to do SEO for big brands; start doing SEO 
for yourself. Make something. Whether it’s a blog, affiliate site, or an 
app...start doing it for yourself and hone your skills that way.”

Learn HTML. Learn all the tags. Test.

Fiddle with the content and see how it manifests in SERPs.

Pick a topic that you’re into. That’ll make it easier to create content.

You want to spend more time building and optimizing the content, 
not writing it.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.searchenginejournal.com/ryan-jones-better-know-an-seo-podcast/344548/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


3. LEARN WORDPRESS

One-third of websites are built with WordPress.

So if you want to be an SEO expert, you need to know it well.

It’s not just that it’s ubiquitous – it’s also the best CMS for SEO.

WordPress is perfect for functionalities that directly (e.g., metadata) 
and indirectly (e.g., UX) affect SEO performance.

Start your WordPress education with this great list of resources 
from Kinsta.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://wordpress.org/news/2019/03/one-third-of-the-web/
https://www.searchenginejournal.com/wordpress-best-cms-seo/338275/
https://kinsta.com/blog/learn-wordpress/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


4. LEARN GOOGLE ANALYTICS & GOOGLE 
SEARCH CONSOLE

SEO pros use a wide variety of tools to optimize content and 
analyze their effectiveness.

Google Analytics and Google Search Console are essentials for any 
SEO command center.

Google Analytics is all about measurement and reporting.

Google Search Console enables you to optimize your site.

SEO expertise requires mastery of both.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.searchenginejournal.com/complete-guide-google-analytics/263087/
https://www.searchenginejournal.com/google-search-console-guide/209318/
https://www.searchenginejournal.com/


5. READ ABOUT SEO EVERY DAY
Remember I mentioned commitment?

You’ve got to have the determination to read about SEO daily.

The major search engines make changes every day and you never 
know the impact that will have on your rankings.

Your colleagues, clients, and bosses – they’ll expect you to have 
answers.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

Keeping up with SEO content daily keeps you fresh.

Not sure where to begin? Try this list of 25 reliable resources to 
start with.

https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo
https://www.searchenginejournal.com/seo-101/best-seo-resources/


6. UNDERSTAND HOW SEARCH ENGINES WORK

It can feel like much of your fate rests in the hands of the search 
engines.

And it does.

That’s why you need to know about crawlers.

These bots are making decisions about the quality and relevancy of 
your content.

Several key factors drive those decisions.

Understanding search intent, relevance, content quality, links, and 
usability will help you better grasp why the algorithms operate the 
way that they do.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


Search engines are a black box – they don’t reveal the secret sauce 
behind their products.

But you can use these known factors to optimize your site and give 
yourself a leg up.

If you want to get into the real nitty-gritty of Google’s patents, check 
out Bill Slawski’s SEO by the Sea blog.

Or, dive deep by reading our ebook: How Search Engine Work.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.seobythesea.com/
https://www.searchenginejournal.com/search-engines/
https://www.searchenginejournal.com/


7. READ GOOGLE’S QUALITY RATER GUIDELINES
For an even more in-depth look behind the curtain, study Google’s 
Quality Rater Guidelines.

Google hires people to rate websites, and this guide covers the 
factors they’re told to look for.

It’s not a short read.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

You may be familiar with the simplified version of its 
contents, known as E-A-T:

Expertise
Authoritativeness
Trustworthiness

The simplified version is useful if you’re just starting out or even at 
the intermediate level, but to become an expert, you need to read 
the whole thing.

The raters are not SEO professionals – they’re everyday people.

Similar to the search engines’ bots, these raters have an effect on 
your site’s performance.

https://www.searchenginejournal.com/googles-search-quality-raters-guidelines-a-guide-for-seo-beginners/364200/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


8. LOOK AT THE SERPS
This is where all the action is.

Look at the search engine results pages (SERPs).

How are they composed?
What content do they display?
Who is doing it well?

H O W  T O  B E C O M E  A N  S E O  E X P E R T

Notice how the results change when you search for different kinds 
of queries.

Look at how this search for “How to make alfredo sauce” differs 
from “alfredo sauce.”

You can see this featured snippets for recipes because I asked a 
question in the search box.

https://www.searchenginejournal.com/serp-search-engine-results-page-features-guide/377094/
https://www.searchenginejournal.com/


Then, here you can see the knowledge panel on the right.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

Google is making decisions about the intent behind those queries 
and serving up content in a format that it thinks users want the 
most.

So look at the SERPs.

A lot.

https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


9. LEARN ABOUT TECHNICAL SEO

Technical SEO is everything that you do to make your site easier to 
crawl and index.

Technical SEO involves mobile usability, site speed, structured data, 
JavaScript, and all the mechanisms that influence how a website 
works.

These factors play a role in how well a site ranks in the SERPs.

You can have amazing content, but a slow or site with lots of bugs 
will hurt your performance.

With so much content to compete with, a website with a solid 
foundation from technical SEO can make or break your strategy.

Learn more in our technical SEO guide.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.searchenginejournal.com/technical-seo/technical-necessity/
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10. LEARN ABOUT CONTENT STRATEGY,
CREATION, OPTIMIZATION & PROMOTION

While technical SEO helps search engines crawl and index your site 
more effectively, understanding content will help you improve the 
user experience, time on site, links, and so much more.

Gone are the days when content was created by a keyword-first 
strategy.

Since the Hummingbird update and RankBrain came on the scene, 
content needs to be created in a user-first strategy.

But, just because you published content, doesn’t mean users will 
find it.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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Content needs to be optimized to add context to content to help 
search engines understand how to categorize it.

That content also needs to be supported by a promotional strategy.

SEO alone isn’t enough – other marketing channels (e.g., social 
media, email) contribute to the success or failure of your content.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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11. USE LINK BUILDING TACTICS
THAT ACTUALLY WORK

Link building is one of the first things you learn about when studying 
SEO.

And it’s also one of the topics with the most dubious advice out 
there.

To benefit from link building, you need quality links, not just quantity.
Getting there requires a mixture of good reporting and relationship-
building.

Relationships are super important for link building. I was asked to 
contribute to this post on PointVisible, and that resulted in a nice 
link back to SEJ.
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If you’re a beginner, start with our ebook, Link Building for 
Beginners.

If you’re a little further along, check out our more in-depth link 
building guide.

https://www.pointvisible.com/blog/how-to-write-a-perfect-guest-post-pitch/
https://sejr.nl/31JHa7z
https://sejr.nl/3lmcMXD
https://sejr.nl/34D00xo


12. DON’T DEVELOP CHECKLIST MENTALITY

Checklist mentality is when you’re so focused on following a 
regiment that you become inflexible and unaware of when that 
routine isn’t working anymore.

Search engines are changing all the time.

You need to be adaptable, and checklist mentality means blindly 
walking through a to-do list.

Over time, the items on that to-do list become outdated or don’t 
account for new updates.

Eventually, the checklist mentality will negatively affect your 
outcomes.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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Instead, be open-minded and outcome-oriented.

If your rankings have dropped, despite adhering to your checklist, 
think creatively.

Ask for help.

Be prepared to change.

Just don’t be held captive by your checklist.

The following tips will point you in the direction of good resources 
to help you continually develop.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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13. JOIN FACEBOOK GROUPS
Facebook is full of active, helpful groups for SEO professionals. 
Here are just a few:

Global SEO Network

Digital Marketing Questions

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.facebook.com/groups/seogeneration/
https://www.facebook.com/groups/digitalmarketinghelp/
https://www.searchenginejournal.com/


SEO Tips, Tricks & Tools

Facebook groups give you access to a ready-made network of 
peers.

Don’t just look for SEO groups, look for groups that also include 
marketers, content creators, and social media pros.

If you have an interest in e-commerce or B2B marketing, look for 
groups with those areas of focus.

The sheer breadth of the network you can access on Facebook is 
unmatched.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.facebook.com/groups/seotipsgroup/
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14. FOLLOW SEO EXPERTS ON TWITTER

Sometimes you need a break from your typical blogs and news 
sites.

Following SEO experts on Twitter gives you one more way to 
access their wealth of knowledge.

Use Twitter to keep up with the latest news, participate in 
conversations, and get opinions on SEO topics that aren’t black-
and-white.

To start, follow other SEO experts that top SEO blogs are already 
following.

When you follow the right people on Twitter, it sharpens your SEO 
knowledge and connects you to opportunities that you may not 
have heard about otherwise.

I’ve curated a list of experts to help you get started.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.searchenginejournal.com/seo-101/seo-experts/
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15. ATTEND SEO & MARKETING 
CONFERENCES

Another way to level up your skills is by attending events.

Conferences and webinars are excellent resources for learning 
more about specific aspects of content marketing.

In-person events may be on hold for now, but there are plenty of 
virtual conferences still going on.

The presentations feature expert guidance on the topics that are 
top of mind for most SEO pros.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://sejr.nl/31JHa7z
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They can be pricey, but a great conference is totally worth the 
investment.

Attending events gives you a chance to hear directly from industry 
experts, an opportunity you may not get otherwise.

Here’s a list of great events to check out this year and next year.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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16. LISTEN TO PODCASTS

When you need a break from reading and watching, try listening.

Podcasts have exploded in recent years, and that includes 
podcasts that cover SEO.

Listen on your commute, or while you’re cooking or working out.

Podcasts are the best way to feed your brain while multitasking.

You can find any number of formats, show lengths, and hosts to suit 
your fancy.

I’m admittedly biased, but check out The Search Engine Journal 
Show for lots of great insights and tips from some of the brightest 
minds in SEO today.

H O W  T O  B E C O M E  A N  S E O  E X P E R T

https://www.searchenginejournal.com/15-search-marketing-podcasts-need-listen/162243/
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17. GROW YOUR PERSONAL NETWORK

You don’t know everything.

You don’t have all the answers.

And in SEO, you likely never will.

But that’s OK!

Some SEO professionals who are total experts in JavaScript SEO 
know next to nothing about link building.

Other people in our industry are amazing at content strategy and 
promotion, but terrible at some technical aspects of SEO.

At some point, you’re going to need help from someone else in the 
industry.

So start building connections.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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Use social media to start building relationships.

Platforms like Twitter and LinkedIn make this fairly easy.

The best way to make connections and grow your network is to be 
willing to share information.

Don’t just take and take.

Give and take.

Remember, relationships are a two-way street.

Share your own experiences and expertise.

The idea is to continually stay in touch and develop a rapport with 
people.

Over time, these connections will start to see you as an expert.

Also, share and comment on content others have shared.

Eventually, you’ll want to build a trusted network of people with 
whom you can troubleshoot, bounce ideas off of, and share tips, 
strategies, and other learnings.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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18. TAKE ADVANTAGE OF FREE COURSES
One of the great things about learning SEO is the wealth of free 
information available to you.

Sure, there’s a lot of junk to filter through.

But there are also plenty of free courses from highly respected 
companies and instructors.

Moz, for instance, lets you explore by topic:

You can also find free courses from SEMrush, and through free 
trials on Lynda.com.
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https://www.semrush.com/academy/
https://www.lynda.com/search?q=SEO&f=meta_topic_facet%3aSEO
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19. KEEP LEARNING & GROWING YOUR 
SKILL SET

There’s no endpoint to becoming an expert.

And there are many other skills adjacent to SEO that make you 
more effective.

Study web development, copywriting, or even graphic design.

Get familiar with a particular industry or specialize in a certain type 
of content.

Continually expanding your skillset deepens your expertise and sets 
you up as a knowledgeable resource.

And it also makes YOU more valuable – so you can earn more or 
charge more.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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20. LEARN FROM YOUR MISTAKES & 
REPEAT YOUR SUCCESSES

SEO isn’t an exact science, and experts learn a lot through trial and 
error.

Mistakes are inevitable.

Learn from them and move on.

On the flip side, when you do something that works, make a note of 
it.

Do it again.

Until it doesn’t work.

Then it becomes a mistake that you can learn from.

The point: never stop learning and improving.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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21. BE PATIENT

Like I said at the beginning of this post, becoming an SEO expert 
takes time.

Ride the wave of algorithm changes.

Get thrown off by updates to search tools.

Build your community.

None of these things can be rushed.

But if you have the passion for it, the payoff is a rewarding, in-
demand career.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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SUMMARY
Being an SEO expert opens up a world of opportunities.

You can play a vital role in launching a startup.

You can upgrade the online presence of a 50-year-old company.

You can help a solopreneur reach new audiences.

You can help a retailer crush its sales goals.

There are a lot of skills you need to develop to become that trusted 
resource.

But it all starts with patience, integrity, and hunger to learn.

H O W  T O  B E C O M E  A N  S E O  E X P E R T
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